
ANSWERING THE QUESTION

3 EXERCISES TO FIND YOUR WAY BACK  
TO THE MEANING OF YOUR WORK

does my work
REALLY MATTER?



INTRODUCTION

With the world in the state it is, many values-driven business owners find 
themselves asking how important their work really is. When the world is hurt-
ing so much that you’re hurting right along with it, you can’t help but wonder…

DOES THIS MATTER RIGHT NOW?

I want you to know that the answer is a resounding YES.

Yes -your work is worthwhile.

Yes -your work has a purpose.

Every positive impact you have on another person spreads like ripples in a 
pond. You’re not only affecting those who work directly with you, your work 

continues to move through them as they move on to interact with others.

Remember, it’s not frivolous to do what you love—and your business doesn’t 
have to be a charitable or political organization in order to create change.

Throughout this short guide, we’ll work through some of the same exercises I 
take my clients through to help them find their way back to the work they love.

I hope the exercises help you do the same.
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REMEMBER YOUR PURPOSE

Given everything that’s going on in the world, it’s easy to lose 
site of why you’re doing the work you do. But every values-driven 
entrepreneur has a Big Why-some Thing behind the thing you do 
for money.

(Because money is necessary, but it isn’t really why you’re building 
and running a small business.)

Maybe you’re passionate about helping people connect with their 
True Selves (because you’ve seen how much happier people are 
when they have that connection).

Or maybe you KNOW how important protecting the environment 
is (because you want your kids to grow up with breathable air).

Whatever your Big Why is, if you’re feeling like the work you do 
isn’t worth while, it’s a sure sign that it’s time to reconnect.
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EXERCISE ONE

Action
Step

Take some time to ponder the following questions;

1. Who do I most want to help in the world?

2. What do I want to help them with?

3.  What would be different for them if I could help them 
with this?

Journal your answers, create a vision board, take a walk, dance, 
talk with a friend, whatever gets you back in touch and rekindles 
your sense of purpose.

* Note: if you feel like what your currently doing isnt speaking to 
your Big Why, this is an excellent time to ask how you can start 
to build your Big Why into the work you’re doing.

Brainstorm ways to reach out to the people you most want to 
help, and think of ways you can adjust your current services or 
products to speak to the thing you want to help them with.



REMIND YOURSELF OF THE IMPACT YOU’VE ALREADY HAD

You  do  great  work!  And  when  you’re  especially  helpful,  people   
will let you know (especially if you ask).

Everyone gets impostor syndrome from time to time, but knowing 
the value that you bring to others is a sure fire way to feel better.
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EXERCISE TWO

Action
Step

If  you  haven’t  already,  create  a  Love  Folder  in  your  email.  Add 
positive  feedback  about  your  work  to  it  so  when  you  have  
down days  or  feel  like  your  work  isn’t  making  an  impact,  you  
can  be reminded  of  exactly  what  change  you’re  affecting  in  
the  world  (and with who).

Haven’t received feedback on your work? That’s ok, it’s never too 
late to  ask!  It’s  standard  practice  to  follow  up  with  your  clients,  
so  ask them for feedback.

Excellent questions to start with;

How did our work impact you?

How do you feel after working with me?

What’s different now vs before?



IS  YOUR OWN WORK “TOO CLOSE TO HOME”?
(OR IS YOUR BUSINESS TOO NEW FOR FEEDBACK?)

It’s easy to feel like what you’re doing isn’t enough -not big enough, 
not important enough, not making enough of a difference.

If you find yourself caught in the “not enough” loop, try switching 
your focus -don’t think about yourself and what you’re trying to 
accomplish. Instead, think of positive examples of other people 
doing similar work, and how they’ve impacted yourlife or the lives 
of people you know.
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EXERCISE THREE

Action
Step

List at least three people doing similar work as you (dead people 
totally count, especially if you’re an artist). Think of specific 
examples of their work, and the impact that work had on you.

If you find yourself struggling to think of examples in your own 
life, ask your friends for examples from their lives. (Facebook and 
Twitter are excellent places to ask -no need to explain whyif you’re 
feeling shy, most people will be happy to answer the question 
without an explanation.)



One of the most powerful motivators for values-driven business owners is the  im-
pact  we  have  on  the  lives  of  our  clients.  Remember  that  no  one person  can  

change  the  entire  world,  or  fix  all  the  problems  all  on  their own - change hap-
pens one person at a time, one day at a time.

That’s why your work is so incredibly important!
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Change the World
we can
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SEND ME AN EMAIL

CONNECT VIA SOCIAL MEDIA

Thank you so much for going through the guide. I hope you’re feeling better 
about your business and the power you have to make changes in the world. But 
it doesn’t have to stop here – connect with me, and join entrepreneurs just like 
you who are creating businesses that make the world a better place.

Do you have questions, need support, or just want to share your experience with the guide?

I would love to hear from you—I read every email and respond to all of them! Ok, well most of 
them. As long as yours isn’t of the NSFW variety, I can pretty much guarantee I’ll respond. ;)

                

DO YOU LOVE THIS GUIDE?

http://heidihauck.com/contact/
https://www.instagram.com/heidihauck/
https://www.facebook.com/Heidi.N.Hauck
https://twitter.com/HeidiHauck

